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A for many years

REICESRABR

The Kewpie Group and SANOVO TECHNOLOGY
GROUP relationship goes back 40 years.

In the early 1970s the first SANOVO Egg Breaking machines
were sold to Kewpie Group with great success. However,

in the latter half of 1970s the sales came to a halt as the
Japanese government subsidized local manufactured
machines. In the early 1980s a total of six machines was
produced in Japan under a license agreement totaling a value
of USD 80,000.

Since then the Kewpie Group did not purchase SANOVO
TECHNOLOGY GROUP products until we in 2011 reinitiated
collaboration selling Kewpie Group an egg pasteurization
plant. The first dialogue about renewed collaboration was
initiated short after, leading to a signed agreement in January
2017 for a SANOVO OptiBreaker.
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Visit to SANOVO TECHNOLOGY GROUP
headquaters in Odense, Denmark in
April 2017
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SANOVO OptiBreaker
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Clean albumen and dry yolk with a low bacteria count are the
basic ingredients for producing premium value added products.
This is true whether pasteurising or spray drying standard or
specialized products.

Eggs are a high cost raw material and in order to be competitive
it is vital to extract as much as the valuable liquid as possible. This
means that every single egg must be carefully broken, drained
and separated leaving the eggs shells as dry as possible.

The SANOVO OptiBreaker PLUS is the result of more than 80
years knowhow and continuous development to create the
optimal solution with highest capacity and yield in the industry.
No matter the size or quality of the egg, the OptiBreaker PLUS

is breaking the shells without cutting the egg yolks, allowing
the shells to draining for the valuable liquid for the longest time
and separating the liquid to end up with the driest yolks and the
cleanest albumen.

NITIT DBIEWNT )=V IR PEF S OE W IS &
EREEVTETLIPAMERRICHEDET, INIFEET
FHIRIDREINCT MR T L — R 17— THzigiNics
2ETRY VY —REfF A NMEEDERICRDET,

SRS MRRMEITHD  FRENER B DI DICHTRERR
DA HIEER RN ZE T2 ENRA R T, IRTDI%E
ERRECEISE. B U BT 2B LR ETEDLIFRICT S
ZEEBIRUET,

YIIRA T T4 T L—H—FSRIF80EL EDREERICE D
BRETITAELD ./ I\DEMGHRRRERICE > TERRS
DEERNESBEDEERRIZRELRYV21—3VTY,
IORESPREBICII DS AT T T L—H—TFAI&
S ZRITROBEAZEREHASEARNZIETS
ETROVV—VEIIALERESDEWIREZEDZENT
EEER



SANOVO TECHNOLOGY JAPAN

SANOVO TECHNOLOGY GROUP has almost
60 years of history in Japan

SANOVO TECHNOLOGY GROUP has been present in the
Japanese market since 1961. Initially through export sales by
SANOVO Levnedsmidler A/S and later SANOVO ENGINEERING
A/S. From the late 1980s SANOVO TECHNOLOGY GROUP was
represented by a Japanese distributor which was converted
into a Japanese limited company in 1998.

SANOVO TECHNOLOGY GROUP's focus in the Japanese market
have historically been on equipment for the egg breaking and
processing industry. With the acquisition of STAALKAT and
RAME-HART in 2006 we have slowly expanded our reach to
also include egg handling & grading, robotic automation and

machines to the vaccine industry.
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President Representative Director Japan CEO SANOVO TECHNOLOGY GROUP

Team photo of our staff at the
FOOMA exhibition in June 2017
were the Danish Ambassador
in Japan paied us a visit.
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We are part of something bigger

Imagine a multidimensional spider’s web in the early morning
covered with dew drops. In every dew drop you see the
reflection of all the other dew drops. And in each reflected
dew drop, you see all the reflections of the other dew drops.
And so ad infinitum.

That is the philosophical conception of the universe in an
image called Indra’s Net, used among others by Alan Watts
to describe the interconnectedness and interdependency of
everything and everyone.,

THORNICO was formed in the imagery of this spider’s web;
Now a global net of over 120 companies in more than 50
countries and in this a billion dollar business.

THORNICO has a business portfolio comprising a truly diverse
selection of companies. These companies are spread out over
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FOOD REAL SPORT &
TECHNOLOGY ESTATE FASHION

THORNICO's seven core industries.
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SHIPPING PACKAGING INVESTMENTS ) )
THORNICO is a family-owned conglomerate headquartered

in Odense, Denmark.



The new Danish National Team Jersey in Soccer is
inspired by the saga and legend Ogier the Dane

Like him, the team must rise again and lead Denmark to victory

Legend Of Sleeping Hero

Holger Danske, also called Ogier the Dane was a fearsome viking warrior. His entire life, from
birth to death is shrouded in mystery. According to ancient legends Ogier the Dane never
died. Instead he sleeps in the dark cellar of Kronborg Castle at Elsinore, the setting of

Shakespeare’'s Hamlet.

There is a prophecy related to the birth of Ogier the Dane.

He was apparently destined to become one of the most

valiant warriors, never to be vanquished.

According to French and Scandinavian myths Ogier the
Dane was the son of Geoffrey, who was the first Christian
king of Denmark during the eights century. He was
trained to become a great warrior from early age. He was
very tall, about 213 centimeters. Legends tell he
possessed an enchanted sword that was given to him by
the fairy Morgana. His magical sword was a great weapon
that helped him become invincible.

The legend of Ogier the Dane became popular much
thanks to Hans Christian Andersen, who said that Ogier

never died. Instead, he is a sleeping hero residing in the
dark cellar, where no one ever goes, of Kronborg Castle
at Elsinore, the setting of Shakespeare’s Hamlet. Dressed
in full armor made of iron and steel, Holger sits before a
table, resting his head on his arm. His beard has grown
long into the table as he slumbers and dreams of
Denmark.

Every Christmas Eve an Angel of God comes and assures
him that what he has dreamed is true, and that he can
safely go back to sleep, because Denmark is in no real
danger. But if danger ever does come, then old Ogier the
Dane will arise, breaking the table in pieces as he pulls out
his beard! And then he will come forward and strike out
and be heard in all the lands of the Earth.
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Did you know that.... ?
Tere + H.C. Andersen is born in Odense - the city of SANOVO TECHNOLOGY GROUP's headquarter

+ Danes have a special word "hygge”for that cozy feeling of togetherness and relaxing in great company.
+ Danes enjoy salty licorice.
- Danes have a strong sense of irony.
« Danish pastry is actually called "wienerbrad” or
"Viennese bread”in Denmark.
+ The Danish flag remains the oldest state flag in the world still in use by an independent nation.
« LEGO is actually Danish.
+ 50% of Copenhageners commute to work every day on bicycle.
« The Copenhagen harbour is clean enough to swimin.

IN 2015 A JAPANESE PERSON ALMOST
ATE 100 EGGS MORE THAN A DANE:

Japan: 330 O per capita per year
Denmark: 248 O per capita per year

HAPPIEST PEOPLE

INTHE WORLD
V-NAGASAKI & HUMMEL PRAY FOR PEACE WITH A SPECIAL JERSEY
Denmark took the top spot on the United Nation’s World Happiness Report,

In 2015 hummel and V Nagasaki made a special jersey in remembrance of the atomic bombing in Nagasaki 2013 &2014.& 2016 and came in third in the 2015 report.
on the 9th of August, 1945.

Head coach Takuya Takagi who played for the soccer club in Hiroshima commented: “The peaceful pray statue
in Nagasaki and the folded paper crane are part of the design of this jersey. We can feel Nagasaki from these points.
Playing in this jersey at the two matches is very significant. Especially the match on the 8th of August which is the
day before the atomic bombing of Nagasaki. We would like to face the match with the mind of pray for peace and
convey the preciousness of peace to new generations.”

The theme of the jersey design is praying. A folded paper crane of pray for peace is printed at the front and
back. The peaceful pray statue made by sculptor Seibo Kitamura is also printed on the front. This statue
symbolizes God's love and Buddha's mercy. By including this statue in the jersey design, the aim is to arouse
Photo credit VN the threat of the atomic bomb and the significance of peace.

Different aspects are involved when measuring the extent of happiness. It
takes a variety of factors into account, including people’s health and access
to healthcare, family relations and job security as well as social factors like
political freedom and government corruption.

KOYUKI KATO CHRISTENING THORCO AFRICA
- A CHARITY VESSEL OF THORNICO

Thorco Africa had its official launch in Japan on Friday the 30th of
September 2010 and was slid, stern first, into the Ocean after being
christened by Japanese model and actress Koyuki Kato, best known for
her role in the movie "The Last Samurai” were she played together with
Tom Cruise. With “Thorco Africa” Thorco Shipping has become one of
the first shipping companies in the world to link charity directly to
profits earned through a specific vessel. Red Cross will receive a

SOCCER MATCH:
JAPAN vs DENMARK

+ The National Soccer Teams have only played aginst each othe two times:
- 28July, 1971 in Copenhagen in a friendly match which Denmark won 3-2
+ 24 June, 2010 World Cup in South Africa Japan won 3-1 and send Denmark
out of the tournament.
+ During the World Cup in 2002 held in Japan and South Korea, Denmark played
into the round of 16 were they lost against England at Niigata Stadium. Japan
won their preliminary group, but lost the match in round of 16 to Turkey.

percentage of all “Thorco Africa’s”earnings per year. In addition to the
direct share of the profits, Thorco Shipping and the Red Cross have
entered into an agreement which opens up the possibility of using

"Thorco Africa”for the transportation of aid cargo to Africa.
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* 150 years anniverary

.0 Celebration of Japanese and Danish diplomatic ties.
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In 2017, Denmark and Japan will celebrate 150 years
anniversary of diplomatic relations since the conclusion
of the “Treaty of Friendship, Commerce and Navigation”in
1867.

Since the establishment of diplomatic relations, the
interaction between the people of Japan and Denmark
has blossomed with increasing speed in all facets of
human relations. The 150th anniversary will be an excellent
occasion both to review the development of our friendly
relationship and to further strengthen the ties between
our two countries.

The celebration takes place all through 2017 with visits
in Japan of the The Royal Highnesses The Crown Prince
Couple of Denmark and his Imperial Highness Crown
Prince Naruhito visiting Denmark.
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DANISH AMBASSADOR IN JAPAN
FREDDY SVANE

"The celebration of 150 years of diplomatic ties marks a milestone

in our relations. The Treaty of friendship from 1867 constitutes the
first free trade agreement. Since the signing the trade has bloomed.
A true win-win generating substantial benefits for all. Traditionally
shipping and food & agriculture have been the backbone in Danish
economy. Advanced food technology has been a separate, but highly
important part in Danish economy and has been exported to many
countries, including Japan. An outstanding example is SANOVO
TECHNOLOGY GROUP - a world leading food-tech company with
cutting edge technologies. A trusted parter for the global food

industry. Kewpie is such an example in Japan”
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Not only do we care about the UN Global Compact Principles, we have
taken this to a new level of holistic thinking, giving ownership and actively
encouraging increased involvement and shared leverage with customers,
partners and other branches.

For us, Company Karma covers everything from our employees showing
social responsibility by volunteering to train the local football team, to

SANOVYO &

TECHNOLOGY GROUP

SANOVO TECHNOLOGY GROUP
Odense - Denmark

TEL +45 66 16 28 32
info@sanovogroup.com

our company providing free equipment for a hen farm in Swaziland or
reducing energy usage at our plants.

We believe that initiatives need to be embedded in our key business to
make it credible. We try, wherever possible, to create quadruple winning si-
tuations where we, together with our companies, customers and partners,
engage in a cause that we believe in and find important.
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